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1 Legal form

How is your business legally organised? (n = 274)

Limited liability company (s.r.o0.) 74.1% (n=203)

Sole trader (trade licence) 20.8% (n=57)
Joint-stock company (a.s.)

Holding company —0.7% (n=2)

Sole trader until 2014, s.r.o. since 2015 -{0.4% (n=1)

Self-employed farmer 0.4% (n=1)

Civic association 40.4% (n=1)

T T T T
0 20 40 60 80

Share of respondents (%)

Three quarters of the surveyed family businesses (74.1%) operate as limited liability companies; one fifth
(20.8%) are sole traders.

Source: Nadova Kroslakova, M., & Chlpek, S. (2026). Research study: Family business in Slovakia. Family Business Center. Preliminary data.
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2 Year of establishment
Year of establishment of the business, grouped by decade (n = 274)

Before 1990%* 1.8% (n=5)

1990 - 1999 27.0% (n=74)
2000 - 2009 27.4% (n=75)
2010 - 2019 29.6% (n=81)

2020 - 2025 13.5% (n=37)
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The vast majority of the surveyed family businesses were founded after 1990, reflecting the restart of private
entrepreneurship in Slovakia after 1989. *Includes one non-standard answer.

Source: Nadova Kroslakova, M., & Chlpek, S. (2026). Research study: Family business in Slovakia. Family Business Center. Preliminary data.
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3 Sector of activity (SK NACE)
Sector of activity by SK NACE classification; multiple answers possible (n = 274)

28.8% (n=79)

G - Wholesale and retail trade

C - Manufacturing 20.1% (n=55)

| - Accommodation and food services 17.9% (n=49)

F - Construction 13.9% (n=38)

A - Agriculture, forestry and fishing 7.7% (n=21)
H - Transportation and storage 4.4% (n=12)
M - Professional, scientific and technical 4.4% (n=12)
N - Administrative and support services 4.4% (n=12)
R - Arts, entertainment and recreation 4.0% (n=11)
] - Information and communication 3.6% (n=10)
L - Real estate activities 2.9% (n=8)
P - Education 1.8% (n=5)
K - Financial and insurance activities 1.5% (n=4)
Q - Human health and social work 1.5% (n=4)
0.7% (n=2)

B - Mining and quarrying

D, E, O - Energy, water supply, public administration o 0.0% (n=0)
Other activities (free-text answers, 1 each) 12.8% (n=35)

Share of respondents (%)

Trade (28.8%), manufacturing (20.1%), accommodation and food services (17.9%) and construction (13.9%)

are the most represented sectors.
Source: Nadova Kroslakova, M., & Chlpek, S. (2026). Research study: Family business in Slovakia. Family Business Center. Preliminary data.
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4 Size category

Size category of the business by number of employees (n = 274)

Micro (1-9 employees) 68.2% (n=187)

Small (10-49 employees) 23.0% (n=63)

6.6% (n=18)

Medium (50-249 employees)

2.2% (n=6)
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Large (250+ employees)

Micro-enterprises dominate the sample (68.2%), followed by small enterprises (23%).

Source: Nadova Kroslakova, M., & Chlpek, S. (2026). Research study: Family business in Slovakia. Family Business Center. Preliminary data.

5 Annual turnover

Annual turnover of the business (n = 274)

Up to €2 million 72.6% (n=199)

13.1% (n=36)

€2 - 10 million

€10 - 50 million 10.6% (n=29)

3.6% (n=10)
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Over €50 million

72.6% of the surveyed family businesses have an annual turnover of up to €2 million; 13.1% report €2-10

million.
Source: Nadova Kroslakova, M., & Chlpek, S. (2026). Research study: Family business in Slovakia. Family Business Center. Preliminary data.
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6 Generations active in the business

Which generation(s) of your family currently work in the business? (n = 236)

1st generation (founders) only 55.5% (n=131)

1st and 2nd generation together 20.8% (n=49)

2nd generation (founder’s children) only 16.9% (n=40)
3rd generation (founder’s grandchildren) 3.0% (n=7)
1st, 2nd and 3rd generation together 2.1% (n=5)

Other combinations 1.7% (n=4)
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More than half of the businesses (55.5%) are still run solely by the founding generation; in 20.8% the first and
second generations work side by side.

Source: Nadova Kroslakova, M., & Chlpek, S. (2026). Research study: Family business in Slovakia. Family Business Center. Preliminary data.
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7 Stage of the succession plan

At what stage is your succession plan? (n = 236)

No succession plan in place 52.1% (n=123)

22.5% (n=53)

Management succession plan started, not completed

Management and ownership succession plans started 11.9% (n=28)

Management succession plan already implemented 4.2% (n=10)
Ownership succession plan started, not completed 4.2% (n=10)

Management and ownership plans already implemented 3.0% (n=7)

Ownership succession plan already implemented —f§1.3% (n=3)
Transition planned in the future -{0.4% (n=1)

Not yet considered 0.4% (n=1)
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More than half of the businesses (52.1%) have no succession plan; in 22.5% a management succession plan
has been started but not completed.

Source: Nadova Krosldkova, M., & Chlpek, S. (2026). Research study: Family business in Slovakia. Family Business Center. Preliminary data.

8 Equal pay for men and women

Level of agreement with the statement: “Men and women should receive equal pay in our company”

Men and women should
receive equal pay 90%
in our company
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The vast majority of respondents agree with equal pay for men and women; the clear majority agree fully.

Source: Nadova Kroslakova, M., & Chlpek, S. (2026). Research study: Family business in Slovakia. Family Business Center. Preliminary data.

FBN Slovakia - Family Business in Slovakia — Preliminary Survey Findings - Preliminary data - public release



9 Need for family governance tools

Perceived need for individual governance tools in the family business (n = 236)

Family constitution -_ -I 70%
Family succession planning _— II 86%
Family forum [ R s
ity couni =~ —
Family office - B R s
|
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Family succession planning and a family constitution are seen as the most needed governance tools. The
)

figure on the right shows the combined share of “absolutely necessary”, “rather necessary” and “necessary”.

Source: Nadova Kroslakova, M., & Chlpek, S. (2026). Research study: Family business in Slovakia. Family Business Center. Preliminary data.
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10 Barriers to doing business in the region

Level of agreement that individual factors represent barriers to the activity of the business in its region

High social and health contribution burden |89%

Legal aspects, frequent legislative changes, high admin. burden |83%
High tax burden | 82%

Constant changes in Slovak regulations and standards |81%
Bureaucracy and corruption |80%

Low state support | 76%

Dysfunctional state institutions I76%

Insufficient government incentives l 71%

Problems obtaining EU funds or grants I69%

Unavailability of qualified workers / education barriers |68%
Complicated access to financial support I67%

Enforceability of law through the courts |63%

Low support for innovation potential |63%

Insufficient financial support (loans, grants, EU programmes) I63%
Insufficient information system for businesses I62%

Labour drain (outflow of workforce) l61%

Low support for export potential |55%

Low level of infrastructure (transport, telecom, ...)
Lack of suitable managers on the market

Organised crime, extortion
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The high burden of social and health contributions, legislative instability and administrative burden, the tax
burden and bureaucracy and corruption are perceived as the most significant barriers. The figure on the right
shows the combined share of “fully agree” and “rather agree”; barriers are sorted by this share.

Source: Nadova Krosldkova, M., & Chlpek, S. (2026). Research study: Family business in Slovakia. Family Business Center. Preliminary data.
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